
March 2016: 216x138: 180pp
4 illustrations

Hb: 978-1-138-80711-2 | £80.00
Pb: 978-1-138-80712-9 | £24.99
eBook: 978-1-315-75128-3

TABLE OF CONTENTS:

1. Introduction (Morgen Witzel, Richard Bolden
and Nigel Linacre) 2.The first paradox of
leadership is – leadership! (Morgen Witzel) 3.
Paradoxes of perspective: leaders, leading and
leadership (Richard Bolden) 4. Leadership
Paradoxes of Team and Time (Nigel Linacre) 5.
Paradoxical Truths in Heroic Leadership:
Implications for Leadership Development and
Effectiveness (Scott Allison and Jennifer Cecilione)
6.The Leader’s Conundrum: A Paradox of
Distortion (John Lawler and Jeff Gold) 7. 
Leadership and the paradoxes of authenticity 
(Inmaculada Adarves-Yorno) 8. The paradox of 
right and wrong (Jennifer Board) 9. Conclusion 
(Richard Bolden, Morgen Witzel and Nigel 
Linacre)

20% Discount With the Code Below

Leadership Paradoxes
Rethinking Leadership for an Uncertain World

Edited by Richard Bolden, University of the West of
England, UK, Morgen Witzel, University of Exeter, UK and
Nigel Linacre, Extraordinary Leadership Ltd, UK

Leadership remains one of the most sought-after qualities
in contemporary society, yet after centuries of research,
education and debate it remains just as elusive as ever. This
book argues that the key to understanding and enhancing
leadership education, theory and practice lies in the
recognition of its paradoxical tendencies. Through in-depth
analysis of nine interconnected paradoxes the international
team of contributors illustrate the tensions, dilemmas and
challenges faced by leaders and managers in organisations,
and suggest ways in which they can be reconceived as
opportunities to be embraced rather than as problems to
be solved.

20% Discount Available - enter the code FLR40 at
checkout*
Hb: 978-1-138-80711-2 | £64.00
Pb: 978-1-138-80712-9 | £19.99
* Offer cannot be used in conjunction with any other offer or discount and only applies to
books purchased directly via our website.

For more details, or to request a copy for review, please contact: 
Rebecca Barratt, Marketing Assistant, 
rebecca.barratt@tandf.co.uk

For more information visit:
www.routledge.com/9781138807129

Visit www.leadershipparadoxes.com to find out more.
Follow us on twitter: @lshipparadoxes 
For the latest news on Routledge Business, 
follow @Routledge_BMA 

http://www.routledge.com/9781138807129





