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“How wonderful it is 

that nobody 

need wait 

a single moment 

before 

starting to 

improve the world.”

Anne Frank (1929-1945), 

diarist and writer
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What are three issues related 

to your work that would like to see change? 



What is social activism? 
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What is social activism?

Taking action with the intention of 

causing specific social change. 
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What is social activism? 

The larger goal of social activism is 

social justice: 

every person receives equal 

economic, political and social 

rights and opportunities. 
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When you hear the word 

“activism”

what comes to mind? 

7



8

Rallies, marches, blockades, hunger strikes 
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Peaceful protests, 

such as sit-ins are 

another commonly 

recognized form of 

activism.



Other forms of social activism: 

O Digital activism 

O Educational events

O Working with businesses 

O Working with government
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What does activism do? 

O Raises awareness

O Mobilises 

O Demands and ideally generates specific 

change 
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Digital Activism



Tools for Digital Activism 

O Online petitions 

O Change, Avaaz, Care2 petition site

O Social media 

O Facebook, Instagram, YouTube 

O Microblogging 

O Twitter, Tumblr

O Blogs, images/memes, podcasts, vlogs

O Email/listservs & private Facebook groups
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Communication is key 

to successful 

organising. 
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Endangered Bodies’ successful campaign 

against Facebook
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#FatisNotaFeeling Twitter Party 
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On February 25, 2015, we launched eight petitions 
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….and five videos 
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Other tools we used 
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We quickly attracted global media attention
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Two weeks and 16,000 signatures later, 

we declared 

our campaign a success! 
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#Fatisnotafeeling Recap

O Problem: body-shaming status updates/emoji options 
on Facebook

O Goal: have Facebook remove “feeling fat” & “feeling 
ugly” status updates/emojis 

O Action: #Fatisnotafeeling petition campaign 
supported through strong social media efforts

O Outcome: “feeling fat” emoji removed + created a 
relationship with Facebook as advisors 
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Purposes of activism 

O The #fatisnotafeeling campaign: 

O demanded – and achieved – a desired 
specific  change,

O mobilised people to act by signing the 
petition,

O and raised awareness via a global 
conversation about the demonisation of fat 
and fat stigma.  
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What about the “I feel ugly” 
status update/emoji? 
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Demands specific change

O Online activism is often:

O reactive

O spontaneous

O swift
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Two days and several tweets later, 

we realized our goal: 
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Instead of picturing screengrabs from Monster, 

feature logos of participating orgs? 
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Victory! 
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The Power of Petitions 
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Tips for a successful petition 

• Target a specific ask 

• Feature a personal story

• Create original images & videos

• Create a catchy hashtag

• Consider your audience: avoid jargon/technical 

terms/LARGE CAPS

• Connect with a representative from the platform 

you are using  & forge a relationship 
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Mobilises
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#NiUnaMenos started with ONE tweet:
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Raises awareness 

O Twitter parties 

O Hashtag activism 

O Creating content 

O Blogging

O Vlogging

O Podcasting 

O Memes/Images

O Artivism
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Twitter Parties 
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Hashtag: #RespectSportsWomen
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Hashtag: #DitchingDieting
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Hashtag: #DitchingDieting
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Content Creation 
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“We believe that building momentum for 

social change globally 

means empowering citizen activists locally,

and that the influence of a local victory 

is always much larger than

the change 

it immediately achieves.”

~Change.org
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Digital Activism
Purposes: 

• Raises awareness

• Mobilises

• Demands specific change 

Tools: 

• Petitions

• Social media platforms

• Companies’ social media presence

• Hashtag activism 

• Twitter parties 

• Blogs, videos, memes, infographics



Body Image & Argentina 
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Argentine Girls & Body Image 

• 3% of Argentine girls are among the least likely to 

describe themselves as ‘beautiful’ (global average 

10%)

• 1 out of 4 Argentine girls avoid an activity because 

they feel bad about how they look 

• Almost a third of Argentine girls feel pressure from 

society to be beautiful (compared to 17% global 

average) 
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Fashion is Big Business in Argentina
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Size Discrimination &

the Argentine Fashion Industry 
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AnyBody Argentina: 

Battling the Beauty Myth
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Educational 
Events



Slut Walk Festival in Buenos Aires
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Miss Representation 

61



The Model Meter

(El Modelómetro) 
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Workshops 



Working with Businesses 
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2011 Size Law Campaign
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• Choose companies thoughtfully/review CSR record 

• Meet in person 

• Collaboration should be mutually beneficial

• Hold companies accountable

• Be willing to compromise but know your bottom line

• Establish trust: be sincere 

• Acknowledge the positive and build on it 

• Be persistent and patient!

Tips for Working with Businesses
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Working with Government 
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Tips on working with government 

• Choose politicians thoughtfully

• Use your expertise to make connections with the 

decision-makers 

• Visit them personally/set up a meeting 

• Be armed with reputable evidence to back up your ask

• Summarize your ask, evidence, media clips etc.

• Be prepared to be react to current events

• Offer potential solutions: YOU are the expert! 



Educational events
• Raise awareness 

• Form alliances with like minds 

• Offer interactive activities & workshops

Working with businesses
• Praise 

• Collaborate 

Working with government 
• Lobby for specific legislative change

• Respond to government inquiries & 

requests for feedback
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“[A] difference is often 

made by 

one person 

who is fed up 

and 

willing to act.”

Condoleezza Rice (b. 1954)

66th United States Secretary of State  
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“Never doubt that a 

small group of 

thoughtful, committed 

citizens can change 

the world; indeed, it's 

the only thing that 

ever has.”

Margaret Mead (1901-1978)

Cultural anthropologist 

& writer 
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“Caring for 

myself is not 

self-indulgence, 

it is self-

preservation, 

and that is an 

act of political 

warfare.”

Audre Lorde (1934 -1992) 

Civil rights activist 
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Self-Care: 

An Essential Part of Sustainable Activism 

• Listen to your body’s needs and respect them

• Develop coping strategies for stress  

• Be aware of the bigger picture and the need to go 

the distance 

• Understand that your colleagues’ involvement with 

activism will probably wax and wane

• Respect colleagues when they need to step back 
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Why engage in activism? 
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“Unless someone 

like you cares 

a whole awful lot, 

nothing is going 

to get better. 

It’s not.”

Theodor Seuss Giesel (1904-

1991), The Lorax

Writer and illustrator 
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O Greater well-being

O Sense of empowerment and purpose

O Become part of a community 

O Become connected to the wider world

O Be part of positive change

Personal Benefits 



“I want people to know that if they organise, 

they can make really profound change. 

You can’t convince me that you can’t change the world 

because I saw it happen.”

Mary Jean Collins, (b. 1939), feminist activist 93


